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Legal Notice
This presentation contains certain forward-looking statements, including statements about Suncor’s growth 
strategy and expected future production, production capacity, production mix, operating and financial gy p p p p y p p g
results that are based on Suncor’s current expectations and assumptions including our current capital 
spending plans. The forward-looking statements, identified by words such as “targets,” “estimates,” 
“anticipated,” “plan,” “vision,” “strategy,” “expect,” ”intention,” “schedule,” “proposed,” “may,” “outlook,” and 
“objectives,” are not guarantees of future performance. Users of this information are cautioned that actual 
results may differ materially from those expressed or implied as a result of risks, uncertainties and other 
factors, such as changes in general economic, market, regulatory and business conditions; fluctuations in 

dit i d h t th f l d ti l i l t ti f it lcommodity prices and currency exchange rates; the successful and timely implementation of capital 
projects; the accuracy of cost estimates and uncertainties resulting from potential delays or changes in 
plans, among others. See Suncor’s current Annual Report, third quarter report and other documents Suncor 
files with securities regulatory authorities for further details, copies of which are available from the company. 
The forward-looking statements speak only as of the date hereof and Suncor undertakes no duty to update 
these statements to reflect subsequent changes in assumptions (or the trends or factors underlying them) 
or actual events or experienceor actual events or experience.

Certain financial measures referred to in this presentation, such as return on capital employed (ROCE), 
cash flow from operations and cash and total operating costs per barrel are not prescribed by Canadian 
generally accepted accounting principles (GAAP). For a reconciliation, see pages 46, 64 and 65 of Suncor’s 
2007 Annual Report.p

Unless noted otherwise, financial information is for the most recent quarter or year end.

Unless noted otherwise, All dollar amounts are in Canadian dollars.
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Suncor’s Vision
Focus on responsible growth & delivering value

“To be a unique and sustainable energy 
company, dedicated to vigorous growth in 

ld id k h h i diworldwide markets through meeting or exceeding 
the changing expectations of our current and 
future stakeholders ”future stakeholders.
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Suncor’s Strategy
Develop the huge resources of Canada’sp g
Athabasca oil sands 
Upgrade those resources

into marketable products 
to strengthen our position as one of the lowest-cost crude oil 
producers in North America 
using the best available technology

Move products to market through
company-controlled channelscompany controlled channels
Focus on safety and sustainability from resource 
recovery to product markets
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Merger with Petrocanada
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Contractors, suppliers and vendors fill critical 

Suncor’s approach with Suppliers
, pp

roles in helping Suncor achieve our business 
goals.
S li k l i b iSuppliers seen as key player in our business –
supporting our projects and operations
Working safely and in an ethical manner are tableWorking safely and in an ethical manner are table 
stakes
Suppliers and service provider seen as partners in 

j t d t i bilitour journey toward sustainability
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Suncor’s approach re: Supplierspp pp
Company-wide strategic approach to supply chain management

“It’ b t h i th i ht l d th i ht t i l d“It’s about having the right people and the right materials and 
services in the right place at the right time.”

Our focus on strategic sourcing, contracting and solid business-
b d ti d i d t t l t b fit f Sbased execution  designed to create long-term benefits for Suncor 
and its supplier community. 

Suppliers involved before and during planning to ensure they:

have a better understanding of what is needed. 
share more of their experience from other industries and customers. 
can better plan and manage their business, providing them future work p g p g
forecasts well in advance to help ensure the right resources are in place. 
Have improved lead times enhancing in buying efficiencies and reliable 
delivery. 
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Suncor’s 2008 supply chain spending extended 
across Canadaacross Canada

Ontario:
1769 vendors engaged 
Total spend of $547,771,041
Range of products/services:g p

Metal supply
Construction
Water processesate p ocesses
Professional services
Engineering 
ITIT 
Insulation services
Control technology services  

13



Suncor’s 2008 supply chain spending extended 
C dacross Canada

Quebec:Q
99 vendors engaged 
Total spend of $91,032,508
Range of products and services:Range of products and services:

Compressors
Engineering
Security systems
Equipment
Engineeringg g
Engines
Professional services
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Comments from successful suppliers
Major energy sector companies like to see a long-term 
commitment and presence. The sector is highly relationship-
based, as it works in large-cap projects and is risk averse at the 
implementation stage.

Cole Freight 
Ontario companies need to change their approach to getting 
business in order to be effective in the oilsands – they can’t wait 
for the RFP. They need to invest time in relationship building 

‘Rhonda Barnet, Steelworks Design, Peterborough’
“Pursuing business opportunities with government in western 
provinces as a result of oilsands beachhead.  That business 
tripled in 2008.”

Cancard Inc., Markham 
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